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ELABORAREA CONCEPTULUI
MANAGEMENTULUI CALITATII
VIETII

Conf. univ. dr. Svetlana GOROBIEVSCHI;
Prof. univ. dr. hab. Andrei COJUHARI, UTM -

In conceptul autorilor, realizarea nevoilor umane
asigurd nivelul de trai si calitatea vietii, care se afld in *
* life of the human factor, which is in cause-effect
: relationship. As the standard of living affects the

relatii de cauzd-efect. Precum nivelul de trai
influenteaza, asa si CV influenteaza nivelul de trai,

deoarece acesta din urmd caracterizeazad starea de spirit
a populatiei, care se reflectd prin comportamentul ei *
respectiv in diferite domenii §i include in sine toatd gama *

comportamentului  biologic,

economic §i social al

indivizilor in societate, inclusiv capacitatile acestora a *
* individuals in society, including their ability to lead a
* family life, ability to care for himself, his family and

duce o viata de familie §i a-si asigura continuitatea.
Conform opiniei autorilor, indiferent de tarad,
modelul dezvoltarii  societdatii umane,

in variantd

sistemicd, poate fi oglindit ca interdependente dintre
nivelul de trai, CV si satisfactia de viatd a populatiei in
functie de satisfacerea nevoilor. Autorii definesc esenta
managementului CV si determind algoritmul de realizare *
* needs of the population. The authors define the essence
*of QL management algorithm and determines its
Activitatea vitald a omului in societate se reflecta -

a acestuia.

prin realizarea functiilor si faptelor sale,

care -

caracterizeaza pe fiecare individ in parte din punct de
vedere calitativ. Astfel, putem constata cd calitatea lui *
depinde in ce mdsurd acesta 1si realizeazd nevoile *
- Thus, we can state that his quality depends to what

individuale.

Nevoile umane caracterizeaza

necesitatile

indivizilor, care mai apoi trezesc la fiecare om in parte si
anumite interese, cunoscute drept necesitati individuale,
prioritar selectate spre realizare. Daca nevoile sunt tratate
drept necesitdti fundamentale, apoi interesele pot fi
examinate drept cauze ale individului care depune :
eforturi/actiuni in viata sa, iar valorile vitale ale lui pot fi

recunoscute drept motive ale actiunilor intreprinse.

- life and critical values of the

Este cunoscut faptul cd fiecare individ este un -
produs social, iar fiecare societate are si ea necesitatile, -

interesele si valorile sale si acestea, deseori, se afla in
permanentd contrazicere cu cele ale individului. Dar -
niciodatd societattea umand nu a diferentiat dupd -
prioritate necesitdtile umane, de fiecare datd fiind -
prioritare unele sau altele in functie de situatia social- -

DEVELOPMENT OF LIFE
QUALITY MANAGEMENT
CONCEPT

Assoc. Prof. PhD Svetlana GOROBIEVSCHI;
Professor Dr.Hab. Andrei COJUHARI, TUM

According to the authors, the realization of
human needs provides the level of living and quality of

quality of life, so the quality of life influences the
standard of living, because the latter characterizes the
mood of the population which is reflected by her
behavior at the different areas and includes the full
range of biological economic and social behavior of

ensure its continuity.

According to the authors, regardless of country,
alternative development model of human society can be
reflected as systemic interdependence of living
standards, the QL and life satisfaction according to the

achievement.

Vital activity of a man in society is reflected by
the performance of the functions and their actions,
which characterizes each individual in terms of quality.

extent it achieves his individual needs.

Human needs that characterize individuals' needs,
which then wake up each individual and particular
interests, which are known as individual needs,
primarily selected for implementation. If needs are
treated as sacred needs, then the interests of the cases
can be treated as an individual endeavor/actions in his
individual can be
recognized as grounds of submitted action.

It is known that each individual is a social
product, and each company has its own needs, interests
and values, and they often are in constant contradiction
with those of the individual. But human society has
never differentiated by priority human needs, every
time a priority or another depending on the socio-
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economica si demografica a tarii. :
Autorul mentioneaza cd criteriile de evaluare a -
vietii umane pot fi trecute in revista si recunoscute drept -
indicatori de evaluare a nivelului de trai si CV in acelasi -
timp. Acesti indicatori se afld in relatii de cauza-efect si -
includ n sine toatd gama comportamentului biologic, -
economic si social al individului in societate, inclusiv -
capacititile acestuia de a duce o viatd de familie si a-i -
asigura continuitatea. Partea majoritard a savantilor -
contemporani recunosc ca nivelul de trai se mai trateaza -
drept gradul de realizare a necesititilor umane, care, in -
final, este dependent de capacitatea de cumpdrare a -
populatiei [10;11;12]. :
Autorul considerd cad CV exprimd gradul de -
satisfacere a nevoilor, a intereselor si a valorilor in toate -
sferele economice: materiald, sociala si spirituala ale -
activitatii umane. Astfel, in viziunea autorului, -
managementul calititii vietii (MCV) reprezinta un -
proces sau un algoritm continuu, necesar a fi adaptat -
mereu la nevoile evolutive ale fiintei umane. Sarcina si -
esenta algoritmului MCYV este anume faptul crearii unui -
mediu universal, din care fiecare om sda poatd obtine
resursele necesare pentru realizarea nevoilor personale.
Mediul este creat din oameni, institutii, organizatii
si relatii dintre aceste componente. Fiintele umane sunt -
plasate pe scena raporturilor sociale astfel, incat sa -
realizeze optimal relafiile de productie si consumul de -
resurse, adicd sd existe un echilibru ecologic durabil, -
mizat pe democratie. Democratia inseamna, de fapt, cd -
puterea apartine poporului si nu statului, regelui, -
partidelor, grupurilor sau organizatiilor de orice fel. :
Pentru ca o societate sd poatd constitui mediul in -
care CV si fie posibild pentru fiecare dintre locuitorii ei, -
trebuie ca managementul acestei societiti sa fie -
incredintat oamenilor. Mai este necesar ca relatiile pe -
care oamenii le stabilesc intre ei si nu perturbe nici ele -
echilibrul ecologic, deci trebuie ca aceste raporturi sa fie -
in acord cu conditiile naturale (mediul ecologic) de -
existenta a fiintei umane. :
Numai cu oameni care sunt implicati in procesul -
dezvoltdrii personale se poate constitui un mediu- -
ecosistem armonic, in care CV sa devina o realitate. Cu -
cat acel mediu va fi constituit din mai multe fiinte umane -
dezvoltare, cu atat standardul CV va fi mai ridicat.
Realizarea unui standard superior de CV este posibil cu -
orice fel de oameni, dar in conditiile in care ei isi inteleg -
rolul lor in societate si se implicd activ in propria -
dezvoltare personala.
Standardul CV este si un indicator al nivelului de -
maturitate al unei comunititi, al responsabilititii al -
acesteia, aspecte ce nu trebuie confundate cu evolutia. -
Fiecare fiintdi umand care se naste in aceasti lume are -
capacitatea de a intelege toate componentele CV. Tine de -
specificul fiecdrei specii in lumea naturii a-si intelege -
propria conditie existentiald. Dar dintre toate speciile
numai la cea umani acest lucru poate fi ascuns, aspect care -
s-a si intAmplat in istoria ultimelor milenii prin pervertirea -
raporturilor si crearea diferitelor institutii publice. .
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- economic and demographic situation of the country.

The author noted that the criteria for evaluation
of human life can be mentioned and recognized as
indicators for assessing the standard of living and
quality of life at the same time. These indicators are in
a cause-effect relationship and include the full range of
biological economic and social behavior of the
individual in society, including its capacity to lead a
family life, and ensure continuity ... The majority of
contemporary scholars recognize that the standard of

- living is stile treated as the degree of realization of

human needs, which ultimately depends on people's

- purchasing capacity [10; 11; 12].

The author believes that the QL expresses the
degree of satisfaction of needs, interests and values in
all economic spheres: physical, social and spiritual
aspects of human activities. Thus, in the of the author’s
opinion the quality of life management (QLM)
algorithm is a process or a continuous need to adapt to
constantly evolving needs of human beings.

The role and QLM algorithm is the essence of

- creating a universal medium, of which every human
- being can get the necessary resources to achieve
- personal needs.

The environment is created by people,
institutions, organizations and the relationships
between these components. Human beings are placed
on the stage of social relations that to achieve optimal
relations of production and consumption of resources,

i.e. to have a sustainable ecological balance, bet on

- democracy. Democracy means, in fact, that power

belongs to the people, not the state, the king, political
parties, groups or organizations of any kind.

For a company to build up the environment in
which QL is possible for each of its inhabitants, the
management of this company should be entrusted to
men. It is also necessary that people establish relations
between them or they do not disturb the ecological

* balance, so that these relations must be consistent with

natural conditions (ecological environment) of human
existence.

Only people who are involved in personal
development can be a harmonious ecosystem

- environment, where the QL becomes a reality. The

larger is the number of developed people the higher
will be the standard of QL. Achieving a higher
standard of QL is possible with environment any

- people, but in conditions when they understand their

role in society and are actively involved in their own
personal development.

QL is a standard indicator of the maturity level of
a community of its responsibility, issues that should not
be confused with evolution. Every human being born in
this world has the capacity to understand all

- components of QL. It is the specificity of each species

in the natural world to understand their own existential
condition. But of all the only human species may be
hidden, something that happened in the last millennia
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Particularitatea unica a fiintei umane este ca ea
poate fi invdtatd orice, poate fi modelatd si devin -
contrar naturii sale. Instrumentul modelarii umane 1l -
constituie educatia: atdt impotriva naturii, cit si pentru -
sprijinirea dezvoltdrii umane in conformitate cu natura si -
conditia sa sociald. Dar o astfel de educatie, care si -
slujeascd in mod benefic dezvoltarii umane conform -
naturii sale, trebuie sa fie nesistemica sau deschisa. :

Toate sistemele in timp devin structuri inchise cu -
tendinta de conservare si autocentrare. Sistemele din -
instrument devin stipani. Una dintre solutiile viabile de -
rezolvare a situatiilor de acest gen este emanciparea -
integrald a fiintei umane prin educatie. Dar nu orice tip -
de educatie, ci numai acea care are caracter profund -
continuu, de-aceea educatia este o cale, i nu un sistem. -
O cale liberd, fara limite, unica i personalizati pentru -
fiecare fiintd umana in parte. :

Educatia continud este o cale ce se naste si -
evolueaza odata cu cel ce merge pe ea. Educatia continud -
este instrumentul si procesul devenirii de sine, care ajutd -
fiinta umana ca, fiind ceea ce este, sa devina ceea ce este -
natural sd fie, In conformitate cu statutul sau social. -
Numai astfel de fiinfe umane pot crea o comunitate in -
care armonia ecosistemului si poatd realiza optimul -
schimb simbiotic de resurse, pentru asigurarea CV -
fiecdrui individ in parte. Astfel, calitatea vietii este -
vazutd de autor drept indicator de implementare a unui -
management eficient al vietii si conditiei umane (fig. 9, -
10). De aceea, in conceptul autorului, MCV are doud -
componente foarte diferite una de alta. :

MCV individual se realizeazd de catre fiinta -
umand independent de comunitate, prin actualizarea -
tuturor factorilor ecosistemului si realizarea nevoilor -
umane. Pe baza acestui management, fiinta umana va -
putea realiza Implinirea de sine in aproape orice tip de -
mediu si de aceea MCV individual este aplicabil acesteia -
si lumii contemporane. Ea este, de fapt, instrumentul -
principal prin care omul bun intr-o lume rea si poatd nu -
doar supravietui, ci sa-si atingd scopul sdu existential, si -
anume implinirea de sine, si realizeze obiectivul central -
al dezvoltarii individuale.

MCV comunitar se realizeazi prin actualizarea -
factorilor dezvoltdrii comunitare. Pe baza MCV -
comunitar se traseazi ciile dezvoltirii intregii societiti si -
trecerea la nivelul superior al realititii: acela al -
comunitatii. Pentru aceasta, in primul rand, este necesar -
investitia in dezvoltarea umani, prin ridicarea nivelului -
de percepere si asumare a conditiei, responsabilititii si -
identitatii de ordin social al fiintei umane.

Insi omul si societatea 1isi au destinele -
,ingeminate” (asa cum demonstreazi si fig.9,10) din -
care cauzi nu se poate schimba independent nici unul -
dintre factori, ci toti trebuie si meargd impreund si -
concomitent, adici deopotrivi si dezvoltim omul, dar si -
schimbim si rolurile organizirii sociale. Desigur, -
aspectele precizate in (fig. 9,10) privind CV individuale -
si comunitare nu pot fi realizate fird respectarea unui set -
de principii, dintre care, pentru sistemul managerial al

by the perversion of history and creation of various

public institutions.

The unique feature of a human being is that it can
be taught anything, it can be shaped to be contrary to
his nature. Human modeling tool is education: both
against nature and for human development support in
accordance with nature and its social condition. But

- such an education, meant to serve beneficially human

development as its nature, must be non-systemic or
open.

In time all structures become closed systems with
the trend of preservation and self-concentration.
Instrument systems become masters. One of the viable
solutions to resolve such situations, is the full

- emancipation of human beings through education. But

not every type of education, but only one that has deep

- continuous character, therefore education is a path and

not a system. A free, unlimited, unique and customized
way for each human being.

Continuous education is a path that is born and
evolves while walking on it. Lifelong learning is
becoming a tool and a process itself, which helps the
human being to be what is to become what is natural to
be in accordance with its social status. Only such
human beings can create such a community in which
harmony can achieve optimum ecosystem symbiotic
exchange of resources, to ensure each individual QL.
Thus, the quality of life as seen by the author is an
indicator of implementation of effective management

- of life and the human condition (fig.1). Therefore, in

the author’s concept the QLM has two very different

components.
Individual QLM, is done by human beings
irrespective of community, by updating and

implementing all human needs and ecosystem factors.
On the basis of management, human beings can
achieve self-fulfillment in almost any environment, and
therefore individual QLM is applicable to human being
and contemporary world. It is, in fact, the main
instrument through which a good man in an evil world

- can not only survive, but to achieve its existential

purpose i.c., seeking self-fulfillment, to achieve the
central objective of individual development.
Community QLM is achieved by updating the
factors of community development. Based on
community QLM are traced the development ways of
the whole society and its transition to higher levels of
reality: that of the community. For this, first of all, it

- is necessary to invest in human development, by

raising the level of understanding and assuming the
condition, social responsibility and identity of human
beings.

But man and society have their fates
“intertwined” as fig. 2 proves, that's why none of the
factors can be changed independently, but all must go
together and simultaneously, that is to develop human,
but also to change the roles of social organization. Of
course, the issues set out in figure 1 on individual and
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calitatii, consideram, importante urmdtoarele [5; 6]
1. CV reprezinta satisfactia pe care o resimte -
fiinta umand; aceasta este determinatd de doud -
categorii de factori: interiori (implinirea de -

sine) i exteriori (factorii de mediu, intr-o -
sintagmd  umicd, procesuald;  dezvoltarea -
comunitard); de aceea 1i sunt aplicabile doua -

modele: unul de esentd, in sensul ca reprezinta -

gradul de realizare a implinirii de sine si altul de -

forma sau de management, in sensul ca indica -

in ce masurd un anumit mediu comunitar -

permite realizarea dezvoltdrii umane conform -
necesitatilor fiecarei fiinte umane. :

2. Pentru a fi durabili, CV trebuie urmarita a fi -
realizatd chiar de la inceput, prin proiectarea -
integrald a vietii individuale, de preferinta de la -

varstele ,,mici”; in situatia persoanelor de varsta -
inaintatd, se poate ,rectifica” pe parcurs, dar de -

fapt aceasta este tot o reproiectare. In acest sens, :

sistemul MCV, propus de autor, vine sa -
suplineascd lipsa de implicare a societdtii in -
sprijinirea omului, indiferent de vérstd, sa realizeze -
dezideratul existential principal al sdu: atingerea -
implinirii de sine in viata si in lume, aici si acum. -

3. Masura principald a CV sau a standardului de -
calitate o reprezinta costurile suportate de fiinta -
umana atat la nivel individual, cat si colectiv. -
Fiecare dintre aspectele ce insotesc existenta -
individuald  contribuie  semnificativ.  la -
conturarea standardului de calitate; nici un -
lucru, oricdt de mic, nu este suficient de -
nesemnificativ pentru a nu fi luat in calcul in -
procedura de proiectare §i implementare a -
programelor de crestere a CV atat individual, -
pentru o anumitd persoand, cat si de citre -
societate, la nivel colectiv. :
5. Previzuirea si luarea in calcul a viitorilor factori ce -

vor influenta CV, cidci a sosit timpul cand -
fundamentele stiintifice si actiunea practicd sa -
recunoascd faptul cd dacd nu construim tinand -

cont de viitor, nu vom avea acest viitor. Prezentul -

nu este altceva decét un trecut mai apropiat. .

6. CV si nivelul acesteia sunt influentate de cauze, -

si nu de efecte. :

Managementul CV este o stiintd, un proces i o -
artd, prin care se planificd, se realizeazd, se asigurd si se -
imbundtdteste sistematic calitatea produselor, serviciilor, -
proceselor, organizatiilor etc.

In ultimii ani, managementul CV s-a transformat -
dintr-un subiect al specialistilor din productie intr-un -
domeniu de preocupdri deosebit de util, interesant §i vast -
pentru orice cetdtean responsabil si constient de dubla sa -
calitate de consumator si prestator de servicii.

in viziunea autorului, managementul CV implici -
nu numai concepte, tehnici, metode si instrumente
specifice manageriale, ci si mentalititi, aptitudini, -
atitudini si comportamente proactive adecvate, -
contribuind in mod esential la imbunititirea continui a ,
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- community QL

can not be achieved without

compliance with a set of principles, of which we

considered as important for the quality management

system the following |5, 6]:

1. QL is the satisfaction felt by human beings,
that is determined by two factors: internal
(self-fulfillment) and external (environmental
factors in a single phrase, standing,
community development); therefore two
models are applicable: one of essence,
representing the degree of achieving self-
fulfillment and another, management of form
i.e. it indicates to what extent a community
environment enables human development,
according to the needs of all human beings.

2. In order to be sustainable, QL should be
monitored to be done right from the start,
designing full individual life, preferably from
“small” ages; in the situation of older
persons, in can be “rectified” in the process,
but in fact this correction is also a redesign.
In this respect, the QLM system, proposed by
the author, comes to fulfill the lack of
involvement of society in helping the man,
regardless of age, to achieve its main
existential desire: to achieve self-fulfillment
in life and the world, here and now.

3. The primary measure of QL or quality
standard is the costs incurred by human
beings, both individually and collectively.
Each of the issues that accompany individual
existence contribute significantly to shaping
the quality standard; even a small thing is not
insignificant enough not to be taken into
account in the design procedure and
implementation of programs to resume
growth, both individually and collectively.

5. Prevention and taking into account of factors
that will influence future QL, the time has
come for scientific foundations and practical
action to recognize that if we build the future
in view, we have this future. Present is
nothing but a nearer past.

6. QL and its level is influenced by the causes
and not by effects.

OL management is a science, a process and an

- art that is systematically planned, carried out, ensures
- and improves quality of product, services, processes,

organizations, etc. In recent years QL management
developed from subject of production specialists in a
very useful, interesting and broad scope of
responsibility and concern for every citizen aware of

- his double role as a consumer and service provider.

In the author’s opinion, QL management implies

- not only concepts, techniques, methods and specific

management tools, but also proactive, appropriate
mentality, skills, attitudes and behaviors contributing
substantially to the continuous improvement of the
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cresterea CV cetdtenilor si, deci, la dezvoltarea durabild a
tarii. Aceasta viziune asupra calitatii europene ofera si o
imagine a rolului diferitilor parteneri publici si privati,
implicati in aceasta problema (tab.1).

i quality competitiveness of organizations and countries
i to QL of citizens and thus, the development of the
i country. This European quality vision provides a
\ picture of the role of various public and private
i partners involved in this issue, (table 1).

Tabelul 1/ Table 1

Constientizarea importantei calitatii in economiile lumii /
Awareness of the importance of quality in the economies of the world

Nivelul constientizarii

Tara/regiunea/ Rolul calititii in managementul social/ importantei calitatii/
Country/region The role of quality in social management The level of qliali ty AWATEness
Calitatea este un element esential al
Japonia/Japan managem'entulul global al organizatiei/Quality is Excelent/Excellent
an essential element of the overall management of
the organization
SUA/USA Cahtgtea are un rol tot. mai 1mp0ﬂant/ Bun/Good
Quality has an increasingly important role
Calitatea este considerata a fi o problema
Europa Occidentald/ | profesionala de specialitate a

Western Europe

managementului/Quality is regarded as a
specialized professional management problem

Insuficient/Insufficient

Europa Centrala

Calitatea este considerata a fi doar problema

si de Est/ angajatilor din compartimentele direct Limitat/Limited
Central and Eastern productive/Quality is considered to be employees,
Europe problem of the productive departments
Calitatea este perceputa ca fiind o problema
Alte tari/ secundard, fara legaturad cu managementul/ Redus/Reduced

Other countries

management

Quality is seen as a secondary issue, not related to

Comisia Europeand, Bruxel: FRPC, 1996-2001 /
Source: An European policy to promote quality improvement of European competitiveness, the
Commission EU, Brussels: RFQP, 1996-2001

Bazandu-ne pe cele expuse, ipoteza autorului -

referitor la esenta MCV constd in recunoasterea CV

drept vector. Pornind de la punctul de vedere al CV -
drept vector multifactorial, autorul caracterizeaza -
influenta factorilor mediului extern si mediului intern -

asupra CV in tara de origine.

Starea vietii este expresia globalda a tuturor -

conditiilor si activitatilor din care se compune viata:
calitatea mediului natural, calitatea habitatului,
calitatea muncii, calitatea vietii de familie, calitatea
timpului liber, calitatea educatiei, calitatea sanatdtii,
calitatea participarii la viata sociald, calitatea
serviciilor economice si sociale, calitatea mediului

social, calitatea guverndrii etc. Acestea se referd, pe -
de o parte, la conditiile naturale, economice, social- -
politice, culturale, care afecteaza omul In activitatile -

sale, iar, pe de altd parte, la activitatile umane,

incepand cu cele elementare biologice, legate def
hrana, adapost, odihnad si finalizdnd cu activitatile -
legate de viata de familie, de munca, de participare la -

culturd etc., care compun viata umana.

: Based on the above mentioned hypothesis
- regarding the substance of QLM is the recognition of
QL as a vector. Starting from the point of view of QL
as a multifactorial vector the author characterizes the
influence of external and internal environment of VC
- in the country of origin.

: Overall condition of life is the expression of all
- conditions and activities which make up life: the
- quality of the environment, habitat quality, quality of
- work, quality of family life, quality of leisure time,
- quality of education, quality of health, quality of
- participation in social life, social services, economic
- quality of, environmental quality, quality of social
environment, governance quality, etc. They concern,
on the one hand, the natural, economic, social,
political, cultural, conditions, affecting humans in their
- activities and on the other hand, human activities,
starting with the basic biological, related to food,
shelter, rest and ending with activities related to family
- life, work, participation in culture, etc., that make up
+ human life.
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Figura 2. Structura vectorului V,/ Figure 2. Structure of vector V1
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Figura 3. Structura vectorului V,/ Figure 3. Structure of vector V,

Revista / Journal ,, ECONOMICA” nr.2(76) 2011



MANAGEMENT SI MARKETING / MANAGEMENT AND MARKETING

Vss)

9

Vi=(V3

-—»

J10393S )8y Y [,
/ TBIRUES [N10)99S

>-—»

10399§ A3a19uy
/ IFIUD [NI0)IIS

>-—»]

10393s yiodsuea],
/ 1o[ranjaodsueay
103998

-

103938 dIN)NILISE /
ILINY[NILISE [NI0)IIS

>-—»

B (I RETNR EXT YV
/ 10[9de [n10399§

Figura 4. Structura vectorului V3 / Figure 4. Structure of vector V;

Vis)

9

Vs

9

Vi

9

Vi

9

V4=(Vy

r—>

$s920ad uonezneALlq
/ daeznearid
Ip IPsA0I]

>—>

uoneagayul
JIWIOU0II puE Uon
BZI[8qO[3 JO SISSII0IJ
/ BIIWIOUO0DI dIeIAFI)UI
1$ d18ZI[eqO0[3
Ip d9s0I]

uoneIsIN
/ eHRISIN

K)IAIOR JUIUI)SIAU]
/ B[eUOHNSIAUI
©8I)EJIAIDY

>—>

Ayanoe
[eranaudadanuy
/ ererioudadayue

©I)BJIAIPDY

Figura 5. Structura vectorului V,/ Figura 5. Structure of vectorV,

5)

Vs Vs;

.
b

V5= (Vs

Ajyeps
1eanI0d / Bdniod
eNENNIqEIS

JUIWIISBUEBIA Vd'l
/"1dV
[MuUdWISeURBIA

UIWISBUEBIAl )dV
/DdV
[MIUdWATBUBIA]

Figura 6. Structura vectorului Vs/ Figure 6. Structure of vector Vs
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Figura 7. Structura vectorului V¢/ Figure 7. Structure of vector Vg
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vV, 4

v

Figura 8. Cotele-parti ale componentelor vectorului pe grupe de factori /
Figure 8. Vector components of the shares in the group of factors

Exemplu: Example:

V= (V;; V,) — vectorul are 2 coordonate

. V= (V3 V,) — vector has two coordinates
Ipoteza, modulul vectorului V: (V15 V2)

Hypothesis, the vector module V:

V=1 +7’ L TR

4 4 - h___ B
— = —————— —cota-parte a componentei V; ilnmodul - v - Voo Va? share component mode V,
4 NI S L I R

1 TV S Ve Va
V. V. e share component mode V,
=2 — cota-parte a componentei V,in modul - ¥ 2 L2
v : 4 1E

b LR ¥

: 3 3
£ £ : = —— sh t mode V
-3 % — cota-parte a componentei V;in modul - |¥] I.[E'z +Tr"2’ share component mode Vs
|V| VT 4r2Trs
W 2

V V - _4' — _4‘
=4 _ (otaparte acomponentei V,in modul ¥ [ﬁ — share component mode V
i vrev? 5 Jra v
Vs Vs . - ¥s _ ¥
— = - 5 — cota parte a componentei Vsin modul V] - share component mode Vs
N : Je+vE
Ve _ Ve iV in modul E — Vg
- 5, Cotaparteacomponentel Vsin modul. : e share component mode Vg
i ey, o ¥ 41?,% +VE

Pentru fiecare Vi, Vi; Va; Vi; Vyu; Vs; Vi determinim: For each Vo: V: Vy: Vs: Vi Vs: Vi determine:
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Pentru componenta Vy:/ For component V.

Yl = Jl‘rcuz"f' Vog® + Vgg + -+ Vg ®

oi

—— — cota parte a componentei i In modul / share component mode i

o

€V = (Vi Vi Vor . 1)

lev] = \{I{E VR BE e - jl%l“ NEACN RN e b
Vs AR o . : .
W — cota parte a factorului V| in calitatea vietii. / share of the V factor in quality of life

Pentru componenta V., For component V.

!fﬂ =V "+ Y + P+ -+ 10
Vu

[¥i |- cota parte a componentei i in modul / share component mode i

CV = (Vy3:Vigi. i Vis)

€V = \(l'?l +VE+VE e+ V= \fthuF + Vg 2+ Vg B + -+ [V |2

¥y

lc¥l — cota parte a factorului V; in calitatea vietii / share of the V; factor in quality of life

Pentru componenta V,.; For component V.

Vol = o Wag® + Vg™ + Vg™ + = 4 Vg5
Vai

[¥al - cota parte a componentei i in modul / share component mode i

EV = (Vau;Vag; i Vasa)

IC¥] = \[ Mt Vg et = ,an'z"f' IVagl® + [Vgg® + =+ |¥yq2)®
¥

¥l _ cota parte a factorului V, in calitatea vietii / share of the V, factor in quality of life

Pentru componenta V;.,For component V3.

—_ 4 F4 “
"’rzl = xﬂ‘!ﬂ pull P i )
Vi
V&l - cota parte a componentei i in modul / share component mode i

C¥ = (V51:V¥azi..-i Vas)

1CVI= [VA+ Vs + et VE = [WoalP+ Wigl? ot Wasl?

LN

¥ _ cota parte a factorului V3 in calitatea vietii / share of the V3 factor in quality of life
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Pentru componenta V,,For component V.

"‘{pl_ xfrt‘fuz"f'l‘{uz"f' ".+L{P:Ez
Va

I¥al- cota parte a componentei i in modul / share component mode i
CV = (VyaiVag; i Vis)
1CVI= U3+ Voot VE = [ lf o [Vogl? o WP

Vs

¥ _ cota parte a factorului V4 in calitatea vietii / share of the V, factor in quality of life

Pentru componenta V5., For component V5.

IVl = [ Vos™ 4 -+ Vo
Var
Vsl - cota parte a componentei i in modul / share component mode i
L " "t
C}‘r - (Vil; mw ttri'z.‘
2
ICV|= JV£1+"'+ V&Eg =JIV&_1IE+"'+ IV&-EI

Vg

I€¥] _ cota parte a factorului V;s in calitatea vechiv / share of the V5 factor in quality of life

Pentru componenta V., For component Vg,

& A
Vel = «/Ver™+ =+ Vga
Yot
L parte a componentei i In modul / share component mode i
CV = (Vogi - ; Vsa)
l€v]= \flfﬁ?l + et V:z = \,“lez + ”’%ﬂz

Ve

|€¥] _ cota parte a factorului Vg n calitatea vietii / share of the V¢ factor in quality of life

Structura vectorilor Vg, Vy, V,, ..., Vg, constituie matricea A, numita in continuare operatorul vectorului
CV, adica: / Structure of the vectors Vy, Vi, V), ..., Vi, is the matrix A, hereafter QL vector operator, that is:

Vor Veaeoro Vo,
AV Ve Vs
Vi o V.,

Determindm produsul A-A™/ We determine the product A-A™
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Voo Voo Voser Voo (Voo Vo Vv Vi) (VW VoV, VoV, Vy,V,

Vi Vo Vigeww Vig | Vo Vg Voo v, V.V, V.V,.. V.V
Voo Vo Vageeee Vo | Vos Vis Ve 17 V,, Vo Vo,V VoV, Vo,V
Ve o Vs NVow Vio Vo Vs ) \ v v VoV VoV VY

Interpretari: / Interpretations:

F N
L5 §
fo2
(Vo Vo) = (V. Voz Vg, - Vo ) ;c_m =V =Wy + Vg™ + Vg 4 - 4 13,7

F
s

= LI T4 = 4 . . . . .
IVCEI = \5%1 + Voz ™+ Voa o+ + W™ cuantificarea impactului factorilor exogeni /
quantify the impact of exogenous factors on the QL

11
F Vl? Z 2 Z Z
Vo, V1) = (V13, Vi, Vg, -, Va7 ) Vllz =V =V + Vi Vet Vg

Vl’?

z z z z
¥l = \frVu +Via"+ Vg™ + -+ V2" _ cuantificarea impactului factorilor exogeni asupra
CV. / quantify the impact of exogenous factors on

the QL
Va1
Vaz i . . . .
Vo, V2 = (V21, Va2, Vag, we, Vaaaz ) ng - g mm Vgg T Vag® - Vg™ - Faga®
Vazaz

z z z -4
IVl = \frVn + Vo™ + Vaa™ + -+ ¥12™  cuantificarea impactului factorilor exogeni asupra
CV. / quantify the impact of exogenous factors on

the QL
F’Z 1
Vaz

(Vo V) = (Vaq,Vaz, oy Vaa } Vg& =V = Vg " Vg™ v+ Ve

— cuantificarea impactului factorilor exogeni asupra CV. /
quantify the impact of exogenous factors on the QL

=12 =V P+ Vg 4 e+ 12

Vil = \!ﬁf{uz + r"{l-ilz toeet Hh‘.nz — cuantificarea impactului factorilor exogeni asupra CV. /
quantify the impact of exogenous factors on the QL
V&l
&

‘:V:n F&) = G‘r&u S } (F&

)= Ve =V, "+ v+ 15"
Vaa

= “ 4
IVEI = JVEI + et V&E — cuantificarea impactului factorilor exogeni asupra CV. /
quantify the impact of exogenous factors on the QL
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Din cele expuse mai sus, se cer formulate -
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Fﬁ: 1

F:VCEP E} - t:Vﬁly g VH } V&E _— Vg _ I/Elz-l— vew - I{%EE

ﬁVEr'E{

T z
IV&' = “\frtfu + -4+ Vsz™ _ cuantificarea impactului factorilor exogeni asupra CV. / quantify
the impact of exogenous factors on the QL

urmatoarele concluzii:

1)

2)

3)

4)

5)

6)

Vectorul CV este rezultanta actiunii tuturor -

componentelor.

Daca luam 1in studiu trei

componente, -

From the above mentioned we formulate the

- following conclusions:

1)

2)

obtinem unele rezultate, dacd ludm in studii
alte trei sau patru componente, obtinem alte -
rezultate; autorul pune accent nu pe structura -
factorilor utilizati in evaluarea CV, dar pe -

aspectul metodologic de cercetare a CV.

Recunoastem ca puterea de influentd a -

3)

fiecarui factor asupra vectorului CV este -

diferita, dar

in modelul de evaluare a -

vectorului CV ei nu sunt diferentiati dupa -
prioritate, deoarece autorul urmdareste scopul -

estimarii impactului lor final asupra CV.

Nu am urmdrit scopul de a determina gradul -

4)

separat de influentd a unui sau altui factor -
asupra vectorului CV, ci stabilirea impactului -
sistemului de factori exogeni, care exclude -

interconexiunile si
existente intre acestia.

Nu se poate considera cd bundstarea este -

interdependentele -

5)

componenta de bazd a CV, fiindca sunt tari -
localizate in zone nordice, unde angajatii sunt -

destul de
continua

inalt satisfacuti material,
sd ramand nesatisfacuti

dar
dil’l i

considerente cd nu au acces la unele servicii -

publice.

6)

Modelul propus poate fi utilizat cu succes pe

parcursul  schimbarilor  dinamice

ale -

situatiilor economice din diferite tari, iar unii -
factori pot fi schimbati cu altii, in functie de -

gradul lor de influentd asupra CV.

CV vector is the resultant action of all the
components;

If we study the three components we get some
results, if we study other three or four
components, we get other results, the author
focuses not on the structure factors used in
assessing the QL, but the research
methodological aspect of the QL research;
Recognizes the different strength of influence
of each factor on the vector QL, and that in
vector QL evaluation model they are not
differentiated by priority, because the author
seeks to assess their ultimate impact on the
QL;

We did not intend to separately determine the
influence of one or another factor on the
vector QL, but to determine the impact of
exogenous factors which excludes system
interconnections  and  interdependencies
between them;

It can not be considered that welfare is the
basic component of QL, as there are in
northern countries, where the employees are
highly materially satisfied but remain
dissatisfied as they do not have access to some
public services;

The proposed model can be successfully used
during the dynamic changes of the economic
situations in different countries, and some
factors may be changed by others, depending
on their degree of influence on the QL;
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NECESITATEA APARITIEI
MANAGEMENTULUI PUBLIC CA

DOMENIU DISTINCT AL STIINTEI :

MANAGEMENTULUI

Conf: univ. dr. Alic BIRCA;

Drd. Cristian CHITULESCU, ASEM

Managementul public ca domeniu distinct al stiintei
managementului a aparut in deceniul al optulea al secolului -
trecut, in principal ca urmare a situafiei critice in care s-au -
aflat sistemele administrative din majoritatea  statelor -
dezvoltate. Deficientele majore ale acestor sisteme au creat -
disfunctionalitai devenite cronice care, in timp, au exercitat -
o presiune puternica, greu de suportat de catre cetafenii -
tarilor respective si au alimentat efectele unei crize in -

domeniul asigurarii serviciilor publice.

1. Introducere

Ritmul foarte lent in care au inceput, In ultimii
treizeci de ani, schimbérile majore in procesele de -
management si de executie din serviciile publice si in -
comportamentul organizational al entitatilor care se -
adreseazd publicului, a afectat, in sensul slabei eficiente, -
sistemele publice din tarile dezvoltate. A aparut, astfel, -
nevoia de schimbari majore in sectorul public, in general, si -
in modul de gestionare a serviciilor publice, in special, astfel -
incat acestea sa fie eficiente si sa satisfaca deplin interesele -
cetitenilor, asteptarile lor, nevoile lor (Mancour, 1965). In -
mod concret, aparatul birocratic, implementat in perioada -
interbelicd, in urma marii crize din 1929-1933, trebuia -
orientat potrivit unor noi principii. Rezultatul constientizarii -
noilor nevoi a condus la aparitia unui nou domeniu al stiintei -
managementului, managementul public si a unui nou mod -
de perceptie si abordare a aparatului administrativ dintr-o -

tard.

Concluziile la care s-a ajuns in urma dezbaterilor -
academice si in cadrul societatii civile au statuat faptul c¢a un -
sistem nu poate deveni functional si eficient, in acelasi timp,
si nu-si poate realiza misiunea pentru care a fost creat doar -
pe baza unui pachet de legi, a unor reguli, norme si -
regulamente elaborate de juristi, aplicabile si aplicate in baza -
unor perceptii oarecare de citre persoane cu pregitire -
generald. De aceea, In acel moment, s-a exprimat nevoia de :

orientare a sistemului catre noile valori ale managementului

Bumaesckuii A.I'. Yenoseueckuil nomenyuai: onvim KOMNIEKCHO20 nooxoda. MockBa: Dautopuant

Pumamiesckas H.M. Ilompebrnocmu, 0oxoowl, nompebnenue. Mocksa: Hayka, 1979. c.10.

: THE NEED FOR THE EMERGENCE
- OF PUBLIC MANAGEMENT AS A

: DISTINCT FIELD OF
MANAGEMENT SCIENCE

Assoc. Prof. PhD Alic BIRCA;
- PhD candidate Cristian CHITULESCU, AESM

Public Management as a distinct field of
management science appeared in the eighth decade of
last century, mainly due to the critical situation in
which there were administrative systems in most
developed countries. The weaknesses of these systems
have created major disruptions, that became chronic in
time, exerted a strong pressure, hard by the citizens of
- these countries, fueling the effects of a crisis in the
- provision of public services.

1. Introduction

Very slow pace, that started in the last thirty
years, major changes in management processes and
implementation of organizational behavior and public
entities for the public affected, in the sense of low
efficiency, public systems of developed countries.
There was a need for major changes in the public
sector in general and in the management of public
services, in particular, so that they are fully effective
and meet the interests of citizens, their expectations,
their needs (Mancour, 1965). Specifically, the
bureaucracy, implemented in the interwar period,
following the Great Depression of 1929-1933, to be
directed according to new principles. The result of
awareness of new needs led to the emergence of a new
field of science management, public management and
a new way of perception and approach of the
- administrative apparatus of a country.

The conclusions reached through discussion in
academic and civil society have held that a system
can become operational and effective at the same
time, and can not accomplish the mission for which it
was created only on a package of laws, rules, norms
and regulations drawn up by lawyers, applied and
enforced on the basis of perceptions by individuals
with some general training. So, at that time, was
. expressed the need to orient the new value system of
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