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ADNOTARE

la teza de magistru ”Cercetarea de marketing in piata pieselor auto”

Una din principalele conditii de sporire a eficientei intreprinderii este realizarea activitatatii
de marketing, ceea ce va asigura identificarea cerintelor cumparatorilor privind sortimentul si
calitatea produselor (serviciilor), durabilitatea relatiilor reciproce intre cumparator si vanzator etc.

Cercetarile efectuate in cadrul tezei de magistru in baza datelor de la compania AUTO
MALL au constatat faptul, ca anume marketingul asigurad flexibilitatea reactionarii producerii la
modificarile cerintelor pietei, sustinerea cererii stabile la productia (serviciile) Intreprinderii.

In primul capitol al tezei sunt examinate aspectele teoretice privind activitatea de marketing,
precum si particularitatile activitatii de marketing in piata pieselor auto.

Capitolul II contine caracteristica generald a companiei AUTO MALL, ce presteaza
serviciile de deservire, diagnosticare, reparatie a autoturismelor si autovehiculelor de la diferiti
producatori, servicii de vanzare a automobilelor si pieselor auto etc. A fost efectuatd analiza
activitatii financiare a companiei pentru perioada anilor 2016-2017 1n baza datelor din rapoartele
financiare ale intreprinderii.

Capitolul III contine analiza gradului de cuprindere a pietei auto din RM de catre compania
AUTO MALL (dupa diferiti producatori: Asia, America, Europa, CSI). Reiesind din rezultatele
analizei efectuate a fost propusd si argumentatd, din punct de vedere economic, realizarea
proiectului investitional de constructie a depozitului cu magazin in or.Chisindu pentru deservirea
clientilor, vinzarea pieselor auto cu scopul sporirii gradului de cuprindere a pietei auto de catre
compania AUTO MALL, ceea ce va spori veniturile din vanzari si profitabilitatea companiei.

Lucrarea este structurata in trei capitole, contine introducere, bibliografie si anexe.



AHHOTALIMA
Ha TUIUIOMHYIO paboty, uuki I1 Mactep

«MapKeTUHIOBBIE UCCIENOBAHMS PhIHKA aBTO3AIMYACTEN»

OaHuM U3 BaXHEWIIUX YCIOBHM  MOBBIMIEHUS 3(PPEKTUBHOCTH MPEANPUATUS SBISETCS
MapKETUHTOBasl JIEATENbHOCTh, peau3alusl KOTOPOW BBISABIAET MOTPEOHOCTH IMOKYMaTenei, nx
TpeOOBaHUS K KadyecTBY, OOECIEYMBAET JOJTOBPEMEHHOCTh CBA3M IOKYIATENsl C MPOAABLIOM
TOBapa.

HccnenoBanus, BRINOJHEHHbIE B IaHHOM AUIIJIOMHOM pa0oTe Ha mpUMepe MPeaIpUsTUs IO
OKa3zaHuI0 ycnyr aBTocepBuca - kommanmun AUTO MALL, moarBep)mar0T TOT (akT, d9TO
UCIOJIb30BaHUE MAapKETUHra B paMKax MPEANpUATHS MO3BOJIAET O0ECHEUUTh T'MOKYIO0 PEAKIUI0
MIPOM3BOJICTBA HA TPeOOBaHUS PHIHKA, a TAK)KE MOACPKAHUE YCTOMUMBOTO CIIpOca Ha MPOIYKIIHIO
WIH YCIIYTU TPEIIPUSITHS.

B nepsoii enase paccMOTpeHBl TEOPETHUECKHUE AaclEeKThl MAapKETHUHIOBOM JIE€ATEIbHOCTU
npeanpusTis cepbl yCIuyr, a Takke OCOOCHHOCTH MapKETHHTOBOW JNEATEILHOCTH IPEIIPUSTHIA
aBTOCEpBHUCA.

Bo émopoii enase paboThl ipecTaBieHa odmas xapakrepuctuka komnanuu AUTO MALL,
KOTOpasi 3aHUMAaeTcsi OOCIIy)KMBaHUEM, JUArHOCTHKOW, PEMOHTOM aBTOMOOWJIEH OT pa3InYHBIX
MIPOU3BOJUTENICH, a TaKXKe Mpoaaked aBToMoOwWiIer u 3amdacteil. Kpome Toro, Obl1  BBIMOJHEH
aHanu3 ¢uHAHCOBOU aearenbHocTH 32 2016-2017 roasl Ha OCHOBE JAaHHBIX (PMHAHCOBBIX OTYETOB
MpEeANPUITHS.

B mpemveii 2nase Obln BBINOIHEH aHANU3 CTENEHU OXBaTa aBTOMOOWJIBHOTO pblHKa PM
komnanueit AUTO MALL (mo pasznuusbIM mpousBojautensMm: Aszus, Amepuka, EBpoma, CHI).
Hcxons u3 pe3ynbTaToB aHanu3a OblIa MpeiokeHa M 0OOCHOBaHAa, ¢ HYKOHOMHMYECKOW TOYKH
3peHus, pealu3alysl WHBECTULMOHHOTO IIPOEKTa CTPOUTENHCTBA CKJIaJa 3am4yacTed ¢
aBTOMAara3uHoM B ropoje Kuminnsy, ¢ 1enbio MOBBILICHUS CTENEHH OXBaTa PbIHKA aBTOMOOWIIEH
komnanueit AUTO MALL, 4To no3BOJUT YBETUYUTH JOXOJ U MPUOBLIIBHOCTH KOMIIAHHUH.

JumiomHas paboTa CTpYKTypUpOBaHa B 3 TJIaBbI, COACPKUT BBeIeHUE, Oubnmuorpaduio u

IMPUITOKCHUA.



ANNOTATION
for thesis, cycle P Master

"Marketing research car service market"

One of the most important conditions for improving the efficiency of an enterprise is marketing
activity, the implementation of which identifies the needs of customers, their quality requirements,
ensures the long-term relationship of the buyer with the seller of goods.

Studies performed in this thesis on the example of an auto service company, the AUTO MALL
company, confirm the fact that using marketing within an enterprise allows you to provide a
flexible production response to market demands, as well as maintaining a steady demand for
products or services of an enterprise.

The first chapter discusses the theoretical aspects of the marketing activities of the enterprise in the
service sector, as well as the features of the marketing activities of the auto-service enterprises.

The second chapter presents a general description of the company AUTO MALL, which deals with
the maintenance, diagnostics, repair of cars from various manufacturers, as well as the sale of cars
and spare parts. In addition, an analysis of financial activities for the years 2016-2017 was
performed on the basis of the financial statements of the company.

In the third chapter, an analysis was made of the extent of coverage of the automotive market of the
Republic of Moldova by AUTO MALL (for various manufacturers: Asia, America, Europe, CIS).
Based on the results of the analysis, it was proposed and justified, from an economic point of view,
the implementation of an investment project for the construction of a spare parts warehouse with an
automobile store in Chisinau, in order to increase the coverage of the car market by AUTO MALL,
which will increase the company's revenue and profitability.

Thesis is structured in 3 chapters, contains an introduction, a bibliography and applications.
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BBEJAEHUE

AKTYaJIbHOCTBH BHIOPAaHHOW TEMBI HCCIICOBaHUS OOYCIIOBIIEHA TeM (aKTOM, YTO OJHUM U3
BROKHCUIIMX YCIIOBHH TOBBIIICHUS APGEKTUBHOCTH MPEIIPUATHS SBISETCS MapKETUHTOBAs
ACATCIIBHOCTD. Peanmaunﬂ MapKeTHHFOBOﬁ MOJIMTUKU TIPCANPUATUA BBIABIACT HOTpe6HOCTI/I
MOKynaTesie, uX TpeOOBaHUsI K KauyecCTBY, 00ECIEUMBAET JIOJITOBPEMEHHOCTh U CUCTEMATUYHOCTh
CBSI3M TIOKYTIATEJsI C TIPOJIaBIIOM TOBapa.

@dHUHAHCOBOE COCTOSHHE MPEIIPUATHI B YCIOBHSIX KOHKYPCHIIMU HAXOIUTCS B OOJIBINON
3aBHCUMOCTH OT HMX BO3MOXKHOCTEH NPOTHO3MPOBAHUS KOHBIOHKTYPHI M MOTPeOHOCTEH pBIHKA,
CHOCOOHOCTH OBICTPOTO NPUCHOCOONIEHUST K HW3MEHEHHIO CIpPOCa, BO3MOXKHOCTH AaKTHBHOTO
BO3/ICHICTBUS HA JMHAMUKY U HAIIPABICHHE dTHX M3MCHEHUIA.

K axmyanvuvivm 3a0auam aBTocepBHca B YCIOBUSIX PHIHOYHON SKOHOMUKH OTHOCSTCSI:

® VYKpEIUICHWE W  pPa3BUTHE OPraHU3AlMOHHOW  CTPYKTYpbI, OO0CCIICYMBAOIICH
3G (EKTUBHYIO PEeaTH3AIMI0 MAPKETUHTOBBIX MIPUHIIAIIOB YIIPABJICHUS;

® [POBEJICHUE MAPKETHHIOBBIX UCCIICIOBAHHI B CHCTEME aBTOCEPBUCA;

® CO3JaHUE KOPIOPATUBHOM CHUCTEMBbl YIPABJIEHUS MApPKETUHIOM, OO€eCIeYrBaroei
NOJUICP)KKY TPUHSTHS YIIPABICHYSCKHX DPEUICHUH B Bompocax (OpMUPOBaHUS MapKETHHTOBOMH
CTpaTEeTUH Ha PhIHKE aBTOTPAHCIIOPTHBIX YCIYT.

MapkeTuHroBast IeITeIbHOCTh TOJKHA 00ECTICYHTD:

- HaJISKHYIO, JOCTOBEPHYIO U CBOCBPEMEHHYIO HH(POPMAIUIO O PHIHKE, CTPYKTYPE H JTUHAMHUKE
KOHKPETHOT'O CIIpOca, BKycaxX M MPEANOYTeHUSIX MOKYIMaTenei, TO €CTh HHPOPMAIUI0 O BHEIIHUX
YCIOBUSAX (PYHKIIMOHUPOBAHUS (UPMBIL;

- CO3JlaHH€ TaKoro TOBapa, Halbopa TOBapoB (aCCOPTUMEHTA), KOTOpPHIA OOJee TMOJTHO
YIIOBJIETBOPSIET TPEOOBAHUSAM PBIHKA, YEM TOBapbl KOHKYPEHTOB;

- HeoO0XOoJMMOe BO3JCUCTBHE Ha TMOTpPeOUTENs, Ha COpPOC, Ha PBIHOK, oOecreduBaroliee
MaKCHMaJlbHO BO3MOXKHBIN KOHTPOIb chepbl peaan3aluu.

AKTyaJ'[BHOCTB OTUX BOIIPOCOB COCTOUT B TOM, UYTO HCIIOJB30BAHHC MApPKECTUHIA B
OpTraHMW3aIi TI03BOJIIET 00ECIeUYNTh, C OJHOW CTOPOHBI, THOKYIO PEAKIMI0 IMPOW3BOJCTBA HA
TpeOOBaHUSI pPHIHKA, & C APYroil - aKTUBHYIO JEATEIBHOCTh Ha DPBIHKE, MPOBEICHUE MIMPOKOTO
KOMIUIEKCa MEPOIPUSITHIA TI0 €T0 3aBOEBAHUIO, CO3/IaHUE YCTOWYMBOTO CIpOca Ha MPOTYKIUIO UITU
YCITYTH.

Heap paboThl - U3yYUTh OPraHU3ALMI0 MAPKETUHTOBOM NEATENLHOCTH Ha MPEANPUATUHU C
TEOPETUYECKON M TPAKTHUECKON TOYKU 3peHUs (Ha MpUMepe MPEeaIpUsTUS M0 OKa3aHUIO yCIyT

aBTocepBuca - komnanuu AUTO MALL).



JI71st MOCTHKEHUS TTOCTaBICHHOM 1IeJTH HE0OXOMMO PEIINTh CICTYIONIUE 3ada4H:
1. PaccmoTpeTh TeOpeTUYECKHE OCHOBBI MAPKETUHTOBOM NEATEILHOCTH HA MPEAIPUSITHH.

2. PaccMoTpeTh 0COOEHHOCTH MAapPKETUHTOBOM JIEATEIILHOCTH MPEANPHUSATHS aBTOCEPBHUCA.

3. BBINOMHUTH aHAIW3 MApKETUHTOBOM M ()MHAHCOBOW MAEATENBHOCTH HCCIEIYEeMOTO
NpEeANPUITHS.

4. BbIABUTB pe3€pBbl COBEPIICHCTBOBAHUSI MAPKETUHIOBOM AesiTeabHOCTH KoManuu AUTO
MALL.

IIpenmer ucciaeq0BaHust — MAPKETUHIOBAs JEATENILHOCTD HA IPEANIPUATHH.

JlanHnas paboTa COCTOWUT W3 BBEJCHMSA, TPEX TJIaB, 3aKJIIOUEHUS, CIHCKA HCIOIb30BAHHOU
JUTEPATYpPhl U MIPUIOKEHUN.

B nepeoui 2nage paccMOTpEHBl TEOPETUYECKHME ACHEKThl MAapKETUHIOBOW JEATEIbHOCTH
npeanpusTas chepbl YCIyr, a TakkKe OCOOCHHOCTH MAapKETHHIOBOH NEATETLHOCTH IPEIIPUSTHS

aBTOCEPBHCA.

OpauM U3 BakHEeWmMX (aKTOPOB noBbIIeHUST A(G(EKTUBHOCTH  MPEANPUATHHA,
OKa3bIBAIONINX  YCIYTH, SBISCTCA MAPKemMuHeo8das  OesimeibHoCmb. MapKeTHHT  MOXKET
paccMaTpuBaThCsA Kak AMHAMHYHAS KOMMEpUYECKas JEATSIBHOCTh, KOTOpasl MpU3BaHA YIPABIATH
TOBapHBIMH IMMOTOKaMHU (yCIIyraMu) OT IPOU3BOJUTENS A0 OTpeduTens (KJINEHTA).

Bo smopoii enase paboTsl naHa oOmias xapaktepucTuka aBTocepBuca kommnanuun AUTO
MALL, a Takxe ObLT BBITIOJIHEH aHAIU3 (PUHAHCOBOM AesTenbHOCTH KoMmmanuu 3a 2016-2017 robr

Ha OCHOBC JaHHBIX (1)I/IHaHCOBOFO OTUCTa MPCAIIPUATUA.

B mpemveii enase Obln BBINOJHEH aHAJIM3 CTENEHH OXBaTa aBTOMOOWJIBHOTO phlHKa PM
komnanueit AUTO MALL. Hcxozns u3 pe3ynbTaToB aHanu3a Oblia MpeyiokeHa 1 000CHOBaHa, ¢
HKOHOMUYECKON TOYKM 3pEHHUs, peain3alis MHBECTHIIMOHHOTO MPOEKTa CTPOUTENIbCTBA CKJIA/AA
3amyacTeil ¢ aBToMara3uHoM U HeOoJbIINUM orcoM B ropoae Kuimuay, 4To MO3BOIUT YBEIUYUTD
CTETeHb OXBaTa pbIHKa aBToMoouineit PM kommnanueit AUTO MALL.

Pabora cocrout u3 68 cTpaHull MAlIMHONMCHOIO TekcTa, 7 Tabmuu, 13 pucyHkos, 18

HCTOYHUKOB 6ubmorpaduu, 5 NpuiioKeHUH.
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